Y RWNAH Sy Bl 23100 3 ) ol

Fatma Zohra 3pfl bl el
Boughari Sy e 1l

kil Yy el 1989/11/06 5%l 8y &
A GladlaYy e Alo > iyl Olgiall
boughari.fz@gmail.com : 5939 s,
(213407 79 35 16 64 :Listgh 13,

dpodall M Gl

2023 Ok sl el e he ¥

2017 alymrcolansll pd jaa JlasV 5] dxd el asle 3 oSl lgs %

2012 0l (Gl Bnalr o "Gl sl Jlasl 313) " i) agle 3 gulll Bolgs ¥

20710 Ol ccalzdl analr o "l sl) JlasT §l5) janaf" dlmall pshal) (3 uilelll B5lgs uilidll B3lgs

2007 Olg 3Lty aaglall psle (3 sl ol LIS Boles ¥

L s—od) sl

o e ale 12023 e clin) Caladl daalg o) pskey Bylndlly 23LadV) pskall LSS " T 50l 3Tk

Bralt el pley Bylandly Bplas¥l psall IS "1 Sole B3kl s Lag J) 2022/2021 aaaldy ) *
A

seedl) psley aylndlly Bslasll agdall 3JSG "L ol a3kl 2021/2020 5 2020/2019 aaalds wldl *
c 2 ) dasle

2500 Bt el pskey lnally 35LaBl aslell 2SS Sl 33lul 2019/2018 aaald) 1l *

L OlkE Analt el psley By )lnilly BolaV aglall 2SS 58l 33k 2018/2017 apald i *

kil dralt el pgley g lnlly olaBV) aslal) 2JSG sublae 331l 2016/2015 aaaldi 2l *

L Ol Al el asley B lally 23LasV) pglall 2USG s6lazs 33kl 2014/2013 aaald) i *



EAPRII S LN IN]

i)
Laslinil OlSKeg dnedall 3Ll O st Il Ol
S ol > 9 dalall 5,aladl Olgie gl lyie
sL 15/14 .
5014 Seens Baalg Liadl "Dl a1 i e Lo sl | Y Gl e Je 3G
by 28/27 "ol Sy lebaial) sl sV Je Lotz I ShlesY) @ Reld) S s
i Y
2017 S — i)y daslg dnels Liailly ’ mbe oy Al dulys — iy sl
b g1 ]!
Laslinsl 0Ly dadall §allasdl Olgie sl Olgae
3 2l sl
Bl 2322 " & Ak as L) "ol sby ke 4 d bl Bpadl) a5 3 sboll DA ARl
2018 W - P PRV ’ NNV
LYY Baldly (o )laY1 Sl 28D
s 02 @ el gl asdleg ()oY Sl "ol sy aile . d oy -
) do¥l | caeY a8Se Wl dul)s — daensll (3 Cpdalal]
2018 2 50l dnals daadly "aslaBy) d sl .
alaly
G100 | BTy o A 3 Sl O gy e | ;
i " IV | assll ollazma) i 3 LS caldl s
" 2 = 2
2018 il arald danlly " Lazl) i
s 26|l i Q) ) S Sillana"Olgins gy ks J4 | Total quality management in the
2019 2 50 dxels Aiailly 2 higher education sector
3l Ol gl a5y yebei lomdl il Olgay & 3
d”)b 15 ‘}L Vhpjj}b 7 }‘”Lﬁbj&lﬁ ; QM}L!J&&MJ@)J} jgjja.ﬂ\ cﬁbj&
Jadl Olly ol o (3 et S (3 dan gy Spaall | JgY) -
2022 ) ) Sl sl o dna) dslys — 3 5hA aslasy)
Oyl st dimlly " guadl b e 3SR e
oWy 1Al 3 3¥aal lg aiVelall" Olgmy 4 3
24,23 5 A 3 YLl Jaally VUl Olims gboy ie | 5 s o o s Yl s
i) et dnaldt iy ¢ el Lol (3 Ll do¥t | 7 )
2022 . i ) elazs Vg aalasy i)
TR T ety
G0 | ol e A 3 ) Bl Sl by e | I g oy e




2022 2 il Baalg (lail) - bl Slisang W) B ) pllas
dndal) Oy el
Al )6 s Olgee Al s JB Ol
2016 . —aLY) pslally 3pad) als I D3l 3 G Ogell ite wBgd Aol
B
—alal oolulys — ’ ipedlid) Byl SLaE aga sk S
2017 International Business JsYI Strategic Positioning for Soft Drinks in
Research the Algerian Market
biill) S0 ka5 (3 eI Y1 3
2017 juazew iz ly Loyl a2 DY o Asgas Al dul)s — dbwglly spaall law sl
Ji\}t&,—\ ales LYy M)ﬂ.\j SIS ijfl\
2017 s SYly wlal,lld susd) als I3 3LVl sadl Jo AU 2oV Loz T
43LasY) ~2012-1970y sxall 5140 U als aul)s —
2018 L3 03 oslasl L] Al ! el 5l LAY 3 LS s
SVl Slal,ld izl Az | oY)
2018 0ls> ) L;m Gl ShleaY) e Y=Y S
dsla
2019 > 01 | JLesdl colstasy s ale S o ol e g sl o ST

—isVaall Sl Wl aalys— x)




